Mobile @Microsoft: building the mobile age

@) Nicolas Petit, Directeur, Division Mobilité
O ) Anne-Claude Poinso, Directrice Marketing Microsoft Advertising
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Mobile quizz #1

== Q: HOw many people in the
sysmse 'OOM own asmartphone ?

e G 2 A Less than 15% of
e, French people own
¥ a smartphone today




Mobile quizz #2

Q: What is the most
popular mobile service
In France ?

@- ‘
_— % A: Windows Live
- ¥ 8 Messenger,

=i s 2,5m monthly users




Mobile quizz #3

. How many smartphones
dld Microsoft sell during
the last 2 years (FR / WW)?

A: same as Apple
(1,8m FR / 35m WW)




@ Market trends : how are we going mobile?

= New customers: enabling the Y generation

= New usages: going mobile-centric

= New devices: telecom meets IT

= New business models : mobile advertising or « to pay or not to pay »?

@» Mobile @ Microsoft

= Qur vision: enabling 3 screens
= Where we stand
= Ecosystem: enabling the value chain

Hot picks

" Going mobile: 5 things to have in mind
= Rich vs. Reach: targeting your audience
= Customer case
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Maslow pyramid... What we know about the
revised! Y generation
25-35 y0 12-24 y0 Over
(X generation) (Y generation) Mobile
Self- :
Ego- Ego-casting
. . phone Esteem phone
cocooning Needs Over-
connec
Tribe ted
socializers

Social
Needs

Over-

Community
building Mobile s sharing

Babies?

Physiological

Needs

Source : Microsoft Research



New usages: web-access grows rapicly-anc

Access to mobile data services Share of mobile web users accessing
(15 to 50 yo bracket, FR) wireline Internet (%, FR)

9% of exclusive
« mobinautes »
don’t access
wireline Internet

(+4% in 1 year)

Send SMS

Take Pictures

12m

« mobinautes »
(+6% vs. 2008)

Connect to mobile
web

0% 20% 40% 60% 80%100%

M Daily access M Less than daily access ® No access
B Yes W No

Source : AFMM / Ipsos Media, 2009 Source : AFMM / Ipsos Media, 2009
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extends wireline usage (continued)

Who are mobile Internet users? What are they doing in 2009 ?

499 News 59%
Male ' ’
63% Maps 53%
I Email 48%
15-34 yo Ringtones / Music
Directories 46%
o)
SEG+ Sports | 44%
Videos 41%
Games 38%
Paris .
Entertainment 34%
T T T 1 }
Infos 34%
0% 20% 40% 60% 80% . . . .
. 0% 20% 40% 60% 80%
Phone users M Mobile web users
Source : AFMM / Ipsos Media, 2009 Source : AFMM / Ipsos Media, 2009




New usages: from leisure utilitiesto -
—lifestyle enabling Y generation (12-25 yo)

Key : increasingly
mobile centric

Usage regularity
Internet

search

2%
‘©
(&)
Leisure utilities Messenger
Internet
Browsing Picture Social v
broce sharing Networking Picture
DVD MP3 taking
2 : tal .
X Entertainment renta Download Wireline
) Voice
= Directory 1 /
; . 0ogo
Video taking access Ringtones

/' sharing Infotainment

Movies

Music
purchase

Monthly

Concerts / Shows

Impulsive

Planned Motivated
Usage opportunity



New devices: connection opportuniti
ill increase dramatically

“‘ ;‘ $ 3 Customer Service
ke i Your Mobile Operator
/‘;" | My Weather Free |
/ Your Mobile Operator
5 Photo Upload Free |
Your Mobile Operator
Music on the Go $14.99
“* Your Mobile Operator
v Friend Locator $9.99
* Your Mobile Operator
ContactBackup $1.99 \ Camera
More...

Mobile Tagging

User interest:
51%

M-payment

RFID , X
- User interest:
39%

X 9
@ msn¥
(<P %

o A

| WiFi

SKVD!

Location-based services

Click to view Live Search Demo

\ GPS

User interest :
73%
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There is no such thing as a free lunch...

ADSL like
flat-fee
rate :

46% of
mobile
web users
are on
flat-fee
plans

\-,-lll'

ol

= H

& ,':'I"--—_
2 Lmrags,

Premium-
included:
Star
services
included
into

premium
data plans

t,l

¥y GO
" F ANYWHERE ’
without

Mobile
Advertising:
Ad-funded
services to
targeted
audiences

| : to pay or no ay?

Mobile online advertising revenue, France
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Source Jupiter research, 2007
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1 Market Trends : How are we going mobile?

«@» Mobile @ Microsoft
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Our vision : connect the 3 screens-together

= [ J

Create experiences that combine the magic of software
with the power of Internet services across a world of devices

13
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Mobile @Microsoft

Growing marke
share

t

Mobile
platform
4 )

* Windows Phone
* Silverlight

\_

J

[+ 35m devices WW
*1,8m installed base

. in France

\

J

Source : Microsoft, IDC, m:metrics

-

Building mobile
audience

Mobile
services

* Messenger
* Hotmail

* MSN

* Bing

\° My Phone

~

J

(

\

* 2,5m Messsenger
users in France

\

Share
value

* Marketplace
(app store)

* Revenue sharing

Mobile
monetization

* Mobile advertising

\_

J

(

\.

* 4M+ mobile VU/m
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Experience

Value

sharing w/
ecosystem

All others
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2 Mobile @ Microsoft

Hot picks




Targeted Call to Media
audience Action Vehicle

When

/
? ? ?
Who What? Why? Where




Mobile data **

)
consumption
80

70

60

50

40 r

30

2 different segments = 2 different needs

20 \

Proportiof of total mobile

Power User Segment

H
10 | — —_— subscribers, %
0 . . . . . . :
0 10 20 30 40 50 60 80 90 100

Mass Market Segment

r w e )
= Growing minority = Vast Majority
= Brand preference / Value services = Low data services attach
= Want to mimic their PC experience = Opportunistic usage / Fun

Premium vehicle

ROI vehicle

(App or Rich Display) (text link / banner)




Un marché publicitaire qui se structure

«Les investissements publicitaires

sur mOblle 10 mi"ions d’euros, Les groupes d’agences Les indépendantes
+30% YoY!? B G @b LDMobie
IIAV/AC ﬁbbext Npmo
«Des poles integres aux grandes e .
agences et des agences & Corat  Marvellous. T
YO L ihsidemobile
spécialisées omiconcrs (8 —
«Un outlllde mesure d’audience groupm  STNE ) ocope
exhaustif pour 2010 : Bouygues
Telecom, SFR et Orange Les outils de mesure
adoptent la solution
Médiamétrie
medlametrle

+Un outil de pige publicitaire sur
mobile depuis juillet 2009 via TNS.

1. SRI/Cap Gemini — ler semestre 2009

m:metrics

Microsoft
Advertising


http://www.cellcast-interactif.com/pres-fr.html
http://www.nemo-agency.com/
http://www.insidemob.com/home.html
http://www.bemobee.com/

6 Microsoft  Advertising
Au coeur de la vie numérique, la 1ere
offre display PC et mobile

28 millions 4 millions
d’internautes!? de mobinautes?

1. Médiamétrie/NetRatings — mai 2009 Microsoft
2. ComScore M:Metrix — mai 2009 Advertlsmg



Le ciblage

« Ciblage par type d’appareil

constructeur, OS, modéle...
Ciblage par operateur

Ciblage contextuel

. . Toutes
avec les chaines thématiques g
MSN Mobile et le site L'Equipe
pour toucher |
Ciblage socio- ., vos cibles

. . A Windows Live
démographique
f\"\\ sur (age, sexe, lieu d’habitation)

» Ciblage par tranches horaire?
jours et heures

Microsoft:
Advertising



Les formats display

Banniere
Animée

(option Clic to vidéo sur Orange

= ".‘.“ < G

Aujourd'hui sur MSN.fr

Meteo

Logos, jeux, sonneries

Actualités

Les recherches
s'intensifient pour
localiser I"Airbus en
plein océan

Airbus d'Air France: déplacement sur
zone pour les proches qui le voudront
Des salariés bloquent Goodyear

Banniere
+ renfort lien texte

’-f." i@ =

Demandez notre catalogue !

Aujourd'hui sur MSN.fr

Metéo

Logos, jeux, sonneries

Actualités

Les recherches
s'intensifient pour
localiser I"Airbus en
plein océan

Airbus d'Air France: déeplacement sur
zone pour les proches qui le voudront
Des salariés bloquent Goodyear

Banniere
+ lien clic to call

PROXIMITE
& SERVICE

O CHAINES EN DI
CANAL

Appelez Maintenant !
Aujourd'hui sur MSN.fr

Meteo

Logos, jeux, sonneries

Actualités

Les recherches
s'intensifient pour

localiser I'Airbus en
plein océan

Airbus d'Air France: deplacement sur
zone pour les proches qui le voudront
Des salariés bloquent Goodyear

> Microsoft:
Advertising


McDO_Le_M_20s_4_3_B_MPEGhigh.mpg

| es formats événementiels

Interstitiel animé Habillage de
pleine page page d’accueil

A% |Start 3 £ |Start

Le Mde McDonald's

Matches internationaux :

*Estimation de I'audience : 230 000 VU et 8,5 millions de PAP/mois

Interstitiel +
onglet Messenger*

£& |Start

35 g R
= Windows Live Messenger

£ Messenger

Microsoft:
Advertising



MMA : Une campagne de prévention ciblée
15-24 ans r—

Contexte : Campagne de prévention de la sécurité routiére NOKIA
Durée : 10 semaines [E MSN.FR Accuei

Objectif : Communiquer aupres de 15-24 ans pour les sensibiliser aux
risques de 'alcool au volant en travaillant la proximité

Dispositif : banniéres sur MSN Mobile et onglet sur Windows Live
Messenger

Découvrez

sur votre oobile

Pour en savoir plus

5y MODT

Zer0

W
&~

—— —lepleinte ===
VIDEOS GRATUITES
sur Zérotracas.mobi

Principaux résultats :

-Un taux de clic de 2% avec 70% de téléchargement de I’application
apres le clic

- Laudience moyenne du site de la sécurité routiere a été multiplié
par10

% Microsoft:
Advertising




Barclaycard : PC+Mobile, 2 écrans

BARCLAYS

COmplémentaires Etendre la couverture et générer du trafic

Etude Royaume Uni — Microsoft 2009

Contexte : N
Lancement de la carte de crédit

less »
Barclays « Contact _
(technologie type Passe Navigo)

Objectif : )
Maximiser la couverture et'I |_mpact
de la campagne sur les médias

numeriques, _ _
et générer du trafic sur le site

Barclaycard

Résultat PC+Mobile : barclaycard

4 6 millions de visiteurs
sur le site

Barclaycard hails
Success of adverts
across MSN Portals

First-ever joint online and mobile takeover of MSN portals
drives 4.6m to Barclaycard Contactless Payment promg website

400

the number of mobile video
Streams of the Barclaycard
Waterslide ad <ure ‘Barclaycard

BARCLAYCARD's ¢,
dr

rive attracted more th

By Alex Farber
More than 4.6m unique users
of ted a Barclaycard website as part
9f amajor push via Microsof b
Advertising’s first two-scregn’
takeover campaign,

Barclaycard ran a major campaign
Y0 promote its contactless paymers
Setvice for two weeks in November.
 Sing Microsoft Advertising’s Msy
Live fixed and mobile portals

approach it provides to such
Partnerships,”

The cross-platform campaign,
oked by media agency Walker.
Media, is the first of Microsofy
Advertising’s strategy to offer
advertisers access to consumers
across multiple channels

was vital to book Integrated cross-
Platform campaigns to increase the
numbers of consumers reached. bo

Barclaycard s extremely pleased

oniire2nd 102,000 played the relateq. 1o De the first advertiser to perform 5
€ross-platform takeover on My

through synchronising mobite and

online,” he said,

-Our decision to use MSN was
based on the high reach and impact it
Offersas well as the collaboratiye

The move follows the early success

mHy <@ =

82 & 3
ntactless technology
gjco %) barclaycard

Today on MSN -
Win John Lewis Vouchers with Big Snap 2
New - MSN Travel

Football
Lottery

UK News

Security fears after airport
breach

hool reforms
. Call for primary sd
Stone jailed for Stormont attack

logy
Contactless technol
n %) barclaycard

Mobile -|
billage page d’accuei
e I\%SN Mobile

PC

’ il
billage de la page d accue
H:t MS?\I/\Nindows Live ciblé

[ [ ia:
Résultat de la campagne Microsoft Mobile Med

+ 71 000 impressions publicitaires
* Taux de clic : 4,6% »
, o o
* 400 visiteurs ont téléchargé la publicité vidé

X Microsoft:

Advertising



Crunch

Campagne Auvril/Juin 2009 Campagne Aot 2009
Ciblage 13-17 ans Ciblage 15-24 ans

*. Gueltat Zemmour... Web | Images | Vidéo | Actualités
8°/24° | Autre ville

X Fermer

CRU ag“ Casse- -hrigues ﬂlllﬂﬂl

Télécharge le jeu p

TELECHARGE LE JEU

Nests

—_—

Microsoft
26 Advertising



Tampax Academy

Campagne Femmes 13-17 ans
En cours

* SKYROCK

”. Bow  orese: R I TS I O

EMANDETON |
DA i DEMANDESTON|
maxletampax AMP

b o6
" 73 g 2003 14,

FMec.2v a3 France
Tade 250cm

bt Frangaie

22 |start

£& |start

% Messenger

2710002000 4 1707

8 thierry
[ || Rechercher

Tous(1) v

8 Audrey
13

Aujourd'hui sur MSN.fr

. MSN sur votre Iphone
. Guide en Ville
- Annonces autos

Actualités

Clearstream :

apreés le général

Rondot, le juge

Ruymbeke

attendu a la
barre

. France Télécoms: 15% de grévistes

Microsoft:
Advertising
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