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UK & Cross-Border Trading 
James Roper, Chairman & Founder, IMRG 
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To-do list 

• UK e-Retail overview 

• Cross-Border developments 

• Action plan 
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IMRG’s 1,300 Members 
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2013 = €107BN 
+ 15% on 2012 
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Q1 2010 – Q2 2013 

<1% to >23% 
of all online sales 
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Mobile = all UK retail growth 
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ThierryPetit, co-fondateur de ShoroomPrivé et Jörgen Bödmar, fondateur de Designonline sont également intervenus lors de la conférence pour présenter leur
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• 120 million people will shop X-B this year 

• 20% annual growth rate of global X-B sales 

• 160 million X-B parcels will ship out of UK in 2013 

• Alibaba.com, Amazon.com, eBay, Rakuten…  dominating the market 

• Many challenges remain:  visibility, trust, logistics, regulations, fraud….. 

Global X-border trade   
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• Practical, usable advice 

• Top 20 countries to target  

• where trade is already good 
• promising, emergent,  fast-

growing  markets 

• 55 leading e-retail countries 

• sales values 
• % growth rates 
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IMRG X-Border Top 20 Targets 
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We share the 
Knowledge Base 
with international 
sister associations 
who provide and 
maintain 
information about 
their own 
countries 
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UK and Cross-Border Trading 
James Roper, Chairman & Founder, IMRG 

james@imrg.org 
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